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These guidelines describe the visual and verbal 
elements representing OPIsystems Inc. (OPI) 
corporate identity. This includes our name, logo, and 
other elements such as color, type, and graphics.

Sending a consistent and controlled message of who 
we are is essential to present our company’s robust 
and unified image, maintaining a defined identity 
across the multiple usages of the brand.

These guidelines reflect OPI’s commitment to quality, 
consistency, and style. The OPI  brand, including the 
logo, name, colors, and identifying elements, are 
valuable company assets.

Each of us is responsible for protecting the company’s
interests by preventing unauthorized or incorrect use 
of the OPI name and marks.

THE DESIGN AND BRAND GUIDELINES  //

THE COMPANY
INTRODUCTION

2023
OPIsystems Inc.

ADDRESS
1216 - 36th Avenue, N.E.
Calgary, AB T2E 6M8

PHONE
1-800-661-1055

WEBSITE
AdvancedGrainManagement.com

SOCIAL
@opisystems
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Peace of Mind
24/7 monitoring and control 
results in grain in condition. 
Achieve zero entry and stop 

climbing bins 
to check condition.

Best Practices
Nearly 40 years of experience 
has resulted in proven, reliable 

products that are easy to 
install and service.

ROI
Safe storage practices make a 
difference to your bottom line. 
Carry longer and deliver better 
quality grain when the market 

is favorable.

Our Promise
is Simple

EVERY GRAIN
TO MARKET+

Since inception, our focus has been driven by our 
passion to advance grain management. To create 
innovative products that earn our customer’s trust 
and provide a simple way to manage stored grain. 

This has garnered OPI with a reputation for leading-
edge grain management solutions that WORK. Our 
corporate mission and positioning, as well as our 
brand platform, helps to strengthen this.

ADVANCING GRAIN STORAGE MANAGEMENT  // 

OPI MISSION STATEMENT
AND VALUES
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Our Logo is the key building block for our identity, 
the primary visual element that identifies us. The 
signature is a combination of the symbol itself and 
our company name – they have a fixed relationship 

that should never be changed in any way. The respect 
for the brand identity is essential for the brand 
recognition and future growth.

BRAND DEVELOPMENT  // 

SECTION 01
New Logo Introduction
Logo Construction and Clearspace
Logo Color Variations and Palette
OPI Product Logos

THE CORPORATE
LOGO IDENTITY01
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NEW LOGO INTRODUCTION

The farm and commercial storage operations of 
today and tomorrow will leverage technology like 
never before as they change their operations to meet 
increasing demand, and OPI will be with them every 
step of the way.

In this new identity, we paired that signature hue with 
an aspirational, forward-leaning customized font 
choice that speaks to the company’s technological 
superiority and innovation. 

The logo symbol is a powerful image evoking the 
history and reputation of it’s past while moving it 
forward into the future.

The logo type was chosen to modernize the style while 
increasing legibility creating a balance for weight and 
emphasis. 

OPI IDENTITY MOVES FORWARD  // 

HISTORICAL LOGO NEW LOGO IDENTITY

LOGO SYMBOL LOGO TYPE

The new brand aligns 
with the ongoing 
evolution of OPI over 
our 39+ year history, 
signifying our continued 
commitment to leading 
our global customers 
into a new era of 
productivity  
and innovation.   
~ Dave Crompton
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It is important to keep corporate marks and taglines 
clear of any other graphic elements. An exclusion 
zone (Clearspace) has been established around the 
corporate mark to regulate this. This exclusion zone 

indicates the closest any other graphic element or 
message can be positioned in relation to the mark or 
the symbol itself and our company name – they have a 
fixed relationship that should never be changed.

CLEARSPACE
When using the OPI logo, it should be surrounded with clear space 
to ensure its visibility and impact. No graphic elements of any 
kind should invade this exclusion zone. 

MINIMUM LOGO SIZES

Logo with Tagline
Minimum Size: 1 inch

Logo
Minimum Size: 3/8 (.375) inch
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The logo is an integral part of OPI’s brand and should be used thoughtfully and 
consistently. Primary colors, blue and gray, are to be used as the dominant color palette 
for all internal and external visual representations of the company. Secondary palette 
colors are complementary, but not recognizable identifiers and should be used sparingly.

LOGO COLOR
VARIATIONS

Maximum effort should be 
made to use the primary 
logo palette. 

However, when full color is 
not an option, alternative 
variations to create higher 
contrast and stronger brand 
recognition can be used.

Pantone :  3005
CMYK : c100    m35   y0   k0
RGB : r0   g117   b183
Hex : #0075b7

Pantone :  3025
CMYK : c100   m19   y0   k56
RGB : r0   g71   b104
Hex : #004768

Pantone :  Process Black
CMYK : c0    m0   y0   k70
RGB : r94   g94   b95
Hex : #5e5f5f

Pantone :  138
CMYK : c0   m54   y100   k1
RGB : r234   g127   b22
Hex : #e97e16

Pantone :  2995
CMYK : c79   m3   y0   k0
RGB : r0   g170   b229
Hex : #00aae5

Pantone :  370
CMYK : c49   m0   y100   k30 
RGB : r98   g97   b98 
Hex : #5c8726

PRIMARY LOGO PALETTE SECONDARY PALETTE

LOGO - WHITE OR LITE BACKGROUND

LOGO - BLUE BACKGROUND

LOGO REVERSED - DARK BACKGROUND

LOGO REVERSED - IMAGE BACKGROUND
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OPI PRODUCT LOGOS

OPI is continually advancing and developing new 
innovative industry changing products. For the 
example below, the StorMax logo is used. Each 
product should only be used when materials pertain 
to each. Use each logo thoughtfully and within the 
correct context. 

The product, when used in regular text, should be 
capitalized as seen in the logo with the exception 
on Blue. It will not be in all caps when in regular text. 

Products should be written as follows:

OPI StorMax
OPI Moisture
OPI Blue
OPI Integris Basic
OPI Integris Pro

When in doubt, please contact the   
OPI Marketing department.

LOGO - WHITE OR LITE   BACKGROUND

LOGO - WHITE OR LITE   BACKGROUND

LOGO - BLUE OR DARK BACKGROUND

LOGO - BLUE OR DARK BACKGROUND
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PRODUCT LOGOS



A typographic hierarchy is a system that uses 
typography – the size, font, and layout of different 
pieces of text – to create a hierarchical division that 
can show users where to look for specific kinds of 
information. It is an organizing system for establishing 

order in a set of data. By creating different sizes, 
shapes, and blocks of text, designers can direct the 
user’s eye to the information that an audience needs 
the most or otherwise categorize that information 
visually for the audience.

TYPOGRAPHICAL HIERARCHY  // 

SECTION 02
The Corporate Typography
Primary Font
Secondary Font
Special Case Condensed Font

THE CORPORATE
TYPOGRAPHY02
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Barlow is a slightly rounded, low-contrast, grotesk type family. Drawing from the visual 
style of the California public, Barlow shares qualities with the state’s car plates, highway 
signs, buses, and trains. 

BARLOW  // 

PRIMARY FONT
BARLOW SEMIBOLDB A R L O W

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1 2 3 4 5 6 7 8 9 0

!  “  §  $  %  &  /  (  )  =  ?  `  ;  :  ¡  “  ¶  ¢  [  ]  |  {  }  ≠  ¿  ‘
« € ® † Ω ¨ ⁄ ø π • ± ‘ æ oe @ Δ º ª © ƒ ∂ ‚å ¥ ≈ ç

Standard 
Characters

Figures

Special
Characters



SECONDARY FONT

Selecting fonts to create a strong typography hierarchy makes text easier to consume 
and understand. Large, small, bold, regular, caps, italic - each can make text content 
much more visually interesting.

BARLOW  // 

SECONDARY FONT
BARLOW REGULARB A R L O W

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1 2 3 4 5 6 7 8 9 0

!  “  §  $  %  &  /  (  )  =  ?  `  ;  :  ¡  “  ¶  ¢  [  ]  |  {  }  ≠  ¿  ‘
« € ® † Ω ¨ ⁄ ø π • ± ‘ æ oe @ Δ º ª © ƒ ∂ ‚å ¥ ≈ ç

Standard 
Characters

Figures

Special
Characters
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Utilizing font width variations in special circumstances provides flexibility when the 
message is important and space is limited. Barlow Condensed should be used sparingly 
and only in special instances.

BARLOW CONDENSED  // 

SPECIAL CASE FONT
BARLOW CONDENSEDB A R L O W

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1 2 3 4 5 6 7 8 9 0

!  “  §  $  %  &  /  (  )  =  ?  `  ;  :  ¡  “  ¶  ¢  [  ]  |  {  }  ≠  ¿  ‘
« € ® † Ω ¨ ⁄ ø π • ± ‘ æ oe @ Δ º ª © ƒ ∂ ‚å ¥ ≈ ç

Standard 
Characters

Figures

Special
Characters




